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A public affairs specialist works for an organization promoting its services and 
communicating with the public on its behalf.
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Political analysts advise and consult about political issues with civic bodies, research 
agencies, political parties and government officials. They collect, analyze and interpret 
political data to develop political theories and forecast social, economic and political 

trends.
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Policy analysts devise new policies, make policy changes and share their research with 
government officials and legislators. They might specialize in a specific type of policy, 
such as education, defense or energy.
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The job of an Advocacy Manager involves overseeing the implementation of advocacy 
strategies of the organization. He/she must have extensive experience in policy, 
promotional and advocacy work.
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A political consultant, sometimes called a campaign consultant, works with politicians to 
help them run successful election campaigns. Consultants may collaborate with other 
professionals, like public relations managers or accountants, to create campaigns that 

improve a candidate's public image. Sometimes, political consultants may also work with 
businesses or organizations to help them navigate current events and regulatory 

changes or with lobbyists to push legislative changes.
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Public administrators can have a meaningful impact in their area of involvement, shaping 

policies that influence the community. Administrators are often the public face of the 
government or an agency, interfacing with constituent groups.
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A corporate communications manager is responsible for overseeing and executing the 
internal and external communication strategies of an organization. They manage 
communication channels like social media, websites, media relations, newsletters, and 

marketing materials. They also write and distribute content and messages that describe 
and promote the organization and its products, adhering to its brand and vision. 
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A public relations manager is a professional who leads the public facing communications 

of a business or organization.
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A media relations manager acts as the liaison between a company, institution, public 
official, or celebrity and the media to promote good news about the organization or 
client and maintain their reputation.




